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Continuing Our Entrepreneurial Legacy —
A letter from our Chief Strategy Officer

As we reflect on 2025 and look toward Printpack’s 70th anniversary in 2026, I'm excited
to share our sustainability journey and the meaningful progress we've made. As you will
see in this report, sustainability has been woven into the fabric of our culture since our
founding, as evidenced by our Statement of Philosophy, which was developed by our
founder, J. Erskine Love, Jr., and outlines our five main constituents to whom we have a
responsibility.

As the notion of sustainability has evolved, we have organized our efforts around four
foundational pillars: People, Products, Planet, and Partnerships (“4 Ps”), which guide
all aspects of our business.

Our People remain at the heart of our success. You'll discover how we've strengthened
workplace safety through innovative programs and systematic improvements. We'll
share our commitment to building a culture of belonging and inclusion, highlighted by
our expanded partnership with Women in Manufacturing and the inspiring stories of
associates breaking barriers in our industry. You'll also learn about our comprehensive
approach to associate well-being, professional development opportunities, and how our
associates supported communities during challenging times.

Our Products showcase collaborative innovation at its finest. This section details
breakthrough sustainable packaging solutions developed through strategic partnerships,
including award-winning recyclable packaging and our expanding Printpack

Preserve™ portfolio that helps customers achieve their sustainability goals without
compromising performance.

Our Planet commitments reflect our dedication to environmental stewardship. We'll
outline our Science Based Targets validation and the comprehensive roadmap we've
developed for meaningful emissions reductions. You'll learn about our renewable energy
initiatives, energy efficiency projects, water stewardship efforts, and our approach to
waste reduction and circular economy principles.

Our Partnerships demonstrate that sustainability is a collective effort. We describe how
we're collaborating with customers, suppliers, industry organizations, and communities
to drive systemic change, from recycling infrastructure investments to community
engagement programs.

Company founder, our father J. Erskine Love, Jr. embodied an entrepreneurial spirit that
is unique in our industry, and which shapes the culture at Printpack to this day. It's this
spirit that makes Printpack strongly positioned to facilitate and lead the changes needed
in our world through our People, Products, Planet, and Partnerships initiatives. We look
forward to continuing our journey with all our key stakeholders and creating lasting value
for our associates, customers, communities, and generations to come.

Be willing to encourage and
accept change, to experiment,
to explore the unknown, to
take risks, and above all,

seek excellence in everything
you do.”

J. Erskine Love, Jr.
Company Founder

David Love
Chief Strategy Officer
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Who We Are

Founded in 1956 and headquartered in Atlanta, Georgia, Printpack is a privately held
flexible and specialty rigid packaging manufacturer. Employing over 3,000 associates,
the company operates manufacturing facilities in the United States and Mexico. With
investments in leading edge technologies and a deep understanding of customer
needs, Printpack has partnered with the most successful CPGs to launch new products
and support customers’ growth. We define Printpack’s purpose as Preserving and
Enhancing People’s Lives™ through food-safe packaging and medical packaging
that extends shelf-life, reduces food and product waste, and ensures product safety
throughout the supply chain from manufacturing to delivery to the consumer. This
purpose is continually demonstrated by our commitment to sustainable products,
active involvement in the local communities, strategic partnerships, continuous plant
improvements and, most importantly, the empowerment of our associates.

Printpack Core Values

Treat People Right
Respectful: Treat all people with dignity and respect

Open: Be inclusive, welcoming, and approachable; support diversity in our workplace

Care About What We Do

Customer Focused: Constantly seek ways to provide greater value; be driven by
a desire to serve; go beyond the ordinary

Passionate: Approach business challenges and opportunities with
infectious enthusiasm

Committed: Demonstrate a strong work ethic; take pride in doing a good job

Inspired: Seek excellence in everything we do

Focus on How We Achieve Results

Collaborative: Foster teamwork with a “can do” attitude; prioritize team and group
goals over individual objectives

Entrepreneurial: Have a sense of urgency and a bias for action

Innovative: Challenge the process, encourage and accept change, experiment,
explore the unknown, and take risks

Do What We Say We Will Do

Trustworthy: Act with integrity, do what we say we will do, take actions consistent
with our words

Reliable: Be responsive and fulfill whatever commitments we make

Accountable: Accept responsibility for the results and outcomes of our actions

Our Numbers

17

Plants

3,000+

associates

What We Do

Flexographic and digital printing

Extrusion & adhesive lamination,
metallizing, extrusion coating

Bag making
Rigid extrusion and thermoforming

Medical packaging

Major Markets

Salty snacks
Confectionery
Snack bars
Pet food

Ream wrap
Fresh produce

Medical & Healthcare packaging
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Sustainability at
Printpack

Every day brings a greater need for
better packaging — more sustainable,
more dependable, and more innovative.
It is our mission to deliver high-quality
packaging products, services, and
relevant insights that drive growth for our
customers and ourselves. Sustainability
cannot be separated from those efforts.
The people of Printpack make the
difference in rising to this challenge.
Through cutting-edge ideas and new
manufacturing techniques, we develop
packaging solutions that represent an
integrated approach where performance
and sustainability are viewed as integral
to each other. Printpack’s sustainability
strategy is built on four interconnected
pillars — the 4Ps: People, Products,
Planet, and Partnerships.
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People

Our people are our greatest asset, and we invest in their development, well-being, and
their communities. Highlights this year have included:

* Maintaining a strong focus on safety across all operations
* Championing diversity through initiatives like Women in Manufacturing

* Actively supporting our communities through programs like hurricane relief efforts
and United Way partnerships

Products

Our market-ready sustainable packaging solutions help brands protect their products,
reduce waste, and meet their environmental goals without compromising performance.
Achievements included:

* Recognition of four customer partnerships through the Flexible Packaging
Association Awards

* Introduction of an industry-leading recyclable paper wrapper with KIND Snacks

* Strategic investment in our Bloomington, Indiana, plant to advance recyclable,
large-format pet care packaging

Planet

Our commitment to environmental stewardship drives us to reduce emissions, energy,
water, and waste throughout all our operations. In 2025, we drove meaningful climate
action through a number of initiatives including:

* Launching emissions reduction validated by the Science Based Targets
initiative (SBTi)
* Increasing our renewable electricity usage to 23%

* Achieving a 35% reduction in water consumption over five years at high
water-risk facilities

* Investing over $1 million in energy efficiency projects

Partnerships

Our customers, suppliers, and other stakeholders are central to advancing our corporate
social responsibility mission. Our focus this year has included:

* Actively investing in film recycling infrastructure

» Supporting community recycling solutions like the Center for Hard to Recycle
Materials (CHaRM)

* Maintaining transparent reporting through platforms including CDP, EcoVadis, and
Sedex Members Ethical Trade Audit
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Printpack conducted its second double materiality assessment (DMA) in Spring 2025 to

ensure our sustainability initiatives and priorities remain aligned with the expectations

and needs of key stakeholders, including customers, business partners, and associates.

Our methodology incorporated multiple research phases, including internal and
external stakeholder interviews, peer benchmarking and market research, and thorough
evaluation of topic relevancy and potential impact.

Through this process, we identified and scored 11 material topics and 26 impacts, risks,
and opportunities (IROs) based on key criteria including likelihood, breadth, depth, and
irremediability. The results of this assessment, as depicted in the accompanying visual,

serve as the foundation supporting our sustainability initiatives across the business.
Compared to the last materiality assessment conducted in 2019, many themes remain
constant, including climate risk, product impact, supply chain, and safety. New topics

have also emerged, including market changes and anti-corruption, both relevant topics in
more recent years in the plastic and snack industries, and worldwide geopolitical space,

respectively. Overall, the IROs reflected in our DMA validated the focus of many initiatives
that are already underway with strategic partners. As an example, for Product End of Life,
our KIND Bars success (highlighted on page 16 of the report) showcases the focus in the
market for alternative packaging leading to improved end-of-life solutions.

Our ongoing sustainability efforts, including the publication of this report, are
intended to demonstrate the commitments we've made to our stakeholders and

customers, to meet business regulatory requirements, and to support our associates’

well-being and development.

Material Topics

DMA Core Objectives

1.

Identify and prioritize
sustainability topics from both
impact materiality and financial
materiality perspectives

. Eliminate strategic blind spots

through a comprehensive,
holistic approach

Strengthen our
organizational strategy and
communications framework

-

Financial Materiality

Anti-Corruption

Climate Risk & Extreme Weather
Associate Attraction & Retention
Associate Health & Safety

Environment, Energy, and
GHG Emissions

Market Changes

Financial Materiality
and Impact Materiality

Product End of Life
Waste & Circularity
Product Safety & Quality

Sustainable Packaging
Materials

Supply Chain Resiliency

~

Impact Materiality
* Community Engagement
e Community Investment

* Employment Opportunities






